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ABSTRACT 
 
 

The method of Cross Selling can be applied if the 212 Mart Store has 

fulfilled the variable of cross selling, namely 1. The company's reputation, the 

212 Mart store is one of the franchise figures who has a fairly good 

reputation from several 212 Mart supplier suppliers including Unilever, 

Indofood and Wings Food. Said to be good because suppliers still send their 

products head 212 Mart every month that means 212 Mart has many regular 

customers. 2: prices from competitors, competitor prices set for each product 

have different variations, for example the price of soy sauce for 135 ml is IDR 

6000 and for ABC has a price of 6,500 so sales of each product for the same 

type remain stable, 3: relationship between people, Palembang Mart 212 

Store has a good relationship for each customer and others so that it still 

exists in an era that has strict competitors, 4: variable products from 

competitors, Palembang Mart 212 Store sells various products from 

competitors but with different prices and quality its products so that the 212 

mart mart shop can sell a variety of household needs with quality and 

innovative prices such as indomie noodles and delicious noodles have 

different qualities at different prices.The use of a very good method in this 

problem is the method of cross selling, because the cross selling method is 

very suitable in offering offers to expand sales in the 212 Mart Store.  
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ABSTRAK 

 

Metode Cross Selling dapat diterapkan apabila Toko 212 Mart telah 
memenuhi variabel dari cross selling yaitu 1. Reputasi perusahaan, toko 212 
Mart merupakan salah satu tokoh waralaba yang memiliki reputasi cukup 
baik dari beberapa toko waralaba lain karena perputaran bisnis 212 Mart 
dari umat untuk umat. 2: harga dari pesaing, harga pesaing yang ada di 212 
mart lebih murah dibanding dengan toko waralaba lain karena toko 212 mart 
mementingkan kepentingan umat. 3: hubungan antara orang, Toko 212 Mart 
Palembang memiliki hubungan yang baik antara pegawai dengan pelanggan 
maupun sesama pegawai sehingga pelanggan merasa nyaman belanja di 212 
mart, 4: variabel produk dari pesaing, Toko 212 Mart Palembang menjual 
berbagai produk dari pesaing tetapi dengan harga dan kualitas yang berbeda 
setiap produknya sehingga toko 212 mart palembang dapat menjual berbagai 
kebutuhan rumah tangga dengan kualitas dan harga yang inovatif misal mie 
indomie dan mie sedap memiliki kualitas yang berbeda dengan harga yang 
berbeda. Penggunaan metode yang sangat baik dalam permasalahan ini yaitu 
Metode cross selling, dikarenakan metode cross selling sangat cocok dalam 
memberikan penawaran untuk memperluas penjualanan yang ada di Toko 
212 Mart. 
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