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ABSTRAK

Penelitian ini bertujuan untuk mengetahui bagaimana pengaruh Promosi dan
Harga terhadap Keputusan Pembelian sepeda motor Honda (Studi Kasus
Masyarakat Kertapati). Penelitian ini termasuk penelitian asosiatif. Lokasi
penelitian ini beralamatkan di Kecamatan Kertapati Palembang. Sampel dalam
penelitian ini sebanyak 98 orang, dengan tehnik analisis Proportionate Stratified
Random Sampling. Data adalah data primer dan data sekunder. Metode
pengumpulan data yang digunakan melalui kuesioner dan dokumentasi. Analisis
data yang digunakan adalah analisis kualitatif dan kuantitatif. Tehnik analisis
menggunakan regresi linier berganda, uji F (simultan) dan uji t (parsial). Hasil
pengujian yang telah dilakukan dari penelitian ini menunjukkan bahwa hasil
perhitungan regresi linier berganda yang didapat Y = 0,168 + 0,368X1 + 0,612X>,
untuk uji F didapat nilai Fritung 77.452 > dari Faner 3.94, artinya bahwa Promosi
dan Harga berpengaruh terhadap Keputusan Pembelian Sepeda Motor Merek
Honda di Kecamatan Kertapati Palembang, untuk uji t Variabel Promosi (X1)
diperoleh thitung 4,605 > traner 1,660, artinya promosi secara parsial berpengaruh
terhadap keputusan pembelian sepeda motor merek Honda di Kecamatan
Kertapati Palemabng. Uji t variabel harga (X2) diperoleh thitung 8,135 > tranel 1,660,
artinya harga secara parsial berpengaruh terhadap keputusan pembelian sepeda
motor merek Honda di Kecamatan Kertapati Palemabng.

Kata Kunci : Promosi, Harga dan Keputusan Pembelian



ABSTRACT

This study aims to determine how the effect of promotion and price on
purchasing decisions for Honda motorbikes (Case Study Kertapati Community).
This research is an associative research. The location of this research is located
in Kertapati District, Palembang. The sample in this study were 98 people, with
the analysis technique of Proportionate Stratified Random Sampling. Data are
primary data and secondary data. Data collection methods used through
questionnaires and documentation. The data analysis used was qualitative and
quantitative analysis. The analysis technique uses multiple linear regression, F
test (simultaneous) and t test (partial). The test results that have been carried out
from this study indicate that the results of multiple linear regression calculations
obtained Y = 0.168 + 0.368X1 + 0.612X2, for the F test the Fcount value is
77.452 > from Ftable 3.94, meaning that Promotion and Price have an effect on
Motorcycle Purchase Decisions. Honda brand in Kertapati District, Palembang,
for the t-test for Promotion Variable (X1), it was obtained tcount 4.605> ttable
1.660, meaning that promotion partially influenced the purchasing decision of
Honda brand motorbikes in Kertapati Palemabng District. The t-test for the price
variable (X2) obtained tcount 8.135> ttable 1.660, meaning that the price
partially influences the purchasing decision for Honda motorbikes in Kertapati
District, Palemabng

Keywords: Promotion, Price and Purchase Decision
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