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ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisisapakah terdapat hubungan antara customer 

experience dan kepuasan konsumen terhadap minat beli ulang di Ceka Cafe 

Palembang. Penyampelan dilakukan dengan teknik sampling metode Non-Probability 

Sampling (Non-Random sampling)Quota sampling dengan kuota jumlah responden 

sebanyak 100 responden. Teknik pengumpulan data yang digunakan adalah kuisioner 

dan wawancara. Pengujian hubungan antara customer experience dan kepuasan 

konsumen terhadap minat beli ulang menggunakan analisis regresi linier berganda 

Hasil dalam penelitian ini menunjukkan bahwa customer experience dan kepuasan 

konsumen memiliki hubungan yang positif terhadap minat beli ulang di Ceka Cafe 

Palembang. 
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ABSTRACT 

 

The Correlation Between Customer Experience and Customer Satisfaction 

with Repurchase Interest in Ceka Cafe Palembang 

 

 

This study aims to analyze whether there is a correlation between customer experience 

and customer satisfaction with repurchase interest in Ceka Cafe Palembang. Sampling 

was carried out with Non-Probability Sampling (Non-Random sampling) Quota 

sampling technique with 100 respondents. Data collection techniques used 

questionnaires and interviews. The correlation of customer experience and customer 

satisfaction with repurchase interest using multiple linear regression analysis The 

results in this study indicate customer experience and customer satisfaction has a 

positive relationship on the repurchase interest in Ceka Cafe Palembang. 

 

Keywords : Customer Experience, Customer Satisfaction, Repurchase 
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