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ABSTRAK 

 

Persaingan bisnis global semakin membuka peluang pengusaha asing. 

Ditengah ketatnya persaingan, yang mengacu kepada pesaing yang berkembang 

saat ini, diharuskan mempunyai kreatifitas dan inovasi dalam menjalankan bisnis 

sehingga tidak tertinggal oleh pesaing lain. Salah satu bisnis yang berkembang 

pesat saat ini salah satunya adalah bisnis fashion Salah satu upaya yang ditempuh 

oleh perusahaan dalam meningkatkan volume penjualan adalah perlunya 

ditunjang strategi pemasaran melalui orientasi bauran pemasaran yang meliputi 

produk, harga, promosi, dan store atmosphere yaitu memberikan kenyamanan 

toko kepada konsumen. Untuk itu peneliti tertarik meneliti permasalahan terkait 

“Pengaruh Promosi Dan Store Atmosphere Terhadap Keputusan Pembelian 

Pelanggan Pada Distro Gaul di Palembang.” Tujuandalampenelitianini yaitu 

untuk mengetahui Promosi Dan Store Atmosphere Terhadap Keputusan 

Pembelian Pelanggan Pada Distro Gaul di Palembang. Metodologi dalam 

penelitian ini yaitu kuantitatif dengan metode analisis statistik menggunakan 

SPSS. Pengumpulan data menggunankan metode angket dan dokumentasi.Teknik 

analisis data ada uji validitas, uji asumsi klasik, dan uji hipotesis statistik. Hasil 

dari penelitian yang diperoleh yaitu 1) penelitian ini berhasil membuktikan 

hipotesis pertama yang menyatakan bahwa adanya pengaruh promosi terhadap 

keputusan pembelian pelanggan di distro gaul Palembang, 2) . Koefisien regresi 

store atmosphere sebesar 0,745 menunjukkan bahwa apabila harga produk 

mengalami peningkatan satu-satuan, maka keputusan pembelian pelanggan pada 

Distro Gaul Palembang meningkat sebesar 0,745 Satuan dengan asumsi hal-hal 

lain konstan, dan 3) variable promosi berpengaruh positif sebesar 0,902, variabel 

store atmosphere berpengaruh positif sebesar 0,745 dan signifikan terhadap 

keputusan pembelian di Distro Gaul Palembang. Diantara 2 variabel yaitu promosi 

dan store atmosphere yang lebih dominan variabel promosi berpengaruh positif 

sebesar 0,902 terhadap keputusan pembelian. 

 

Kata Kunci: Promosi, Store Atmosphere, Keputusan Pembelian 
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ABSTRACT 

Global business competition is increasingly opening up opportunities for 

foreign entrepreneurs. In the midst of intense competition, which refers to 

competitors who are currently developing, they are required to have creativity 

and innovation in running a business so that they are not left behind by other 

competitors. One of the businesses that is growing rapidly at this time is the 

fashion business. One of the efforts taken by the company in increasing sales 

volume is the need to be supported by a marketing strategy through a marketing 

mix orientation which includes products, prices, promotions, and store 

atmosphere, namely providing convenience stores to consumers. . For this reason, 

researchers are interested in researching problems related to "The Effect of 

Promotion and Store Atmosphere on Customer Purchase Decisions at Gaul 

Distros in Palembang." The purpose of this study is to determine the promotion 

and store atmosphere on customer purchasing decisions at the Gaul distribution 

in Palembang. The methodology in this research is quantitative with statistical 

analysis method using SPSS. Collecting data using questionnaires and 

documentation methods. Data analysis techniques include validity tests, classical 

assumption tests, and statistical hypothesis testing. The results of the research 

obtained are 1) this study succeeded in proving the first hypothesis which states 

that there is an influence of promotion on customer purchasing decisions in 

Palembang slang distributions, 2) . The store atmosphere regression coefficient of 

0.745 indicates that if the product price has increased one unit, then the 

customer's purchase decision at the Gaul Palembang distribution increases by 

0.745 units assuming other things are constant, and 3) the promotion variable has 

a positive effect of 0.902, the store atmosphere variable has a positive effect of 

0.745 and is significant purchasing decisions at the Gaul Palembang distribution. 

Among the two variables, namely promotion and store atmosphere, which is more 

dominant, the promotion variable has a positive effect of 0.902 on purchasing 

decisions. 

Keywords: Promotion, Store Atmosphere, Purchase Decision 
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