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ABSTRAK

Penelitian ini bertujuan untuk mengetahui aktifitas social media marketing Axa
Picture dalam memasarkan jasa fotografi dalam membangun loyalitas konsumen.
Teori yang digunakan penelitian ini adalah Social Media Marketing Susan
Gunelius. Metode penelitian yang digunakan pendekatan kualitatif deskriptif,
kemudian objek penelitian berada di Kantor Produksi Axa Picture sementara objek
penelitian adalah Owner Axa Picture dan Konsumen yang loyal. Hasil penelitian
ini media sosial sangat berpengaruh bagi Axa Picture untuk melakukan pemasaran
dan memperluas jangkauan konsumen potensial. Serta dapat memperluas hubungan
baik dengan vendor-vendor lain dan menghemat biaya promosi.

Kata Kunci: Social Media Marketing, Wedding Fotografi
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ABSTRACT

This study aims to determine the activities of social media marketing axa picture in
marketing photography services in building consumer loyalty. The theory used in
this research is Susan Gunelius' Social Media Marketing. The research method
used is a descriptive qualitative approach, then the object of research is in the Axa
Picture Production Office while the objects of research are Axa Picture Owners
and loyal consumers. The results of this study are that social media is very
influential for axa picture to do marketing and expand the reach of potential
consumers. As well as being able to expand good relations with other vendors and
save on promotion costs.

Keyword: Social Media Marketing, Wedding Photography
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