
 



 



 



 



 

STRATEGI KOMUNIKASI AGROWISATA AIR TERJUN TANJUNG 

SAKTI DI DESA SINDANG PANJANG 

 

Winarti 

171910030 

 

ABSTRAK 

 

Tujuan dilakukan penelitian ini adalah untuk mengetahui dan mendeskripsikan 

strategi komunikasi yang dilakukan dalam Agrowisata Air Terjun Tanjung Sakti 

di Desa Sindang Panjang. Hasil penelitian menunjukkan bahwa tahapan strategi 

komunikasi yang dilakukan pihak pengelola dalam proses penyajian informasi 

sesuai dengan perumusan tahapan strategi komunikasi Anwar Arifin, yaitu: 

strategi pengenalan kepada masyarakat dilakukan pihak pengelola melalui sosial 

media dan media berita baik offline maupun online, strategi penyusunan pesan 

komunikasi dilakukan pihak pengelola dengan menyajikan foto dan video serta 

penjelasan informasi terkait agrowisata, strategi penetapan metode komunikasi 

dilakukan dengan memilih metode komunikasi secara lisan maupun tulisan serta 

strategi pemilihan media komunikasi dilakukan pihak pengelola melalui media 

sosial dan media berita online. 
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ABSTRACT 

 

The purpose of this research is to find out and describe the communication 

strategy carried out in Tanjung Sakti Waterfall Agrotourism in Sindang Panjang 

Village. The results showed that the stages of the communication strategy carried 

out by the manager in the process of presenting information were in accordance 

with the formulation of the stages of Anwar Arifin's communication strategy, 

namely: the introduction strategy to the community was carried out by the 

manager through social media and news media both offline and online, the 

strategy for compiling communication messages was carried out by the 

management. managers by presenting photos and videos as well as explanations 

of information related to agro-tourism, strategies for determining communication 

methods are carried out by choosing oral and written communication methods 

and strategies for selecting communication media are carried out by the manager 

through social media and online news media. 
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