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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh celebrity endorser dan brand
image terhadap keputusan pembelian pada produk kosmetik wardah di Kota
Palembang. Populasi dalam penelitian ini adalah pelanggan wardah di Kota
Palembang diambil sebanyak 90 sampel.. Metode pengumpulan data yang
digunakan dalam penelitian ini didapat melalui kuesioner. Teknik analisis data
yang digunakan adalah analisis regresi linear berganda. Berdasarkan hasil analisis
disimpulkan bahwa celebrity endorser dan brand image berpengaruh positif dan
signifikan secara parsial terhadap keputusan pembelian pada produk kosmetik
wardah di Kota Palembang. Melalui uji simultan mendapatkan hasil celebrity
endorser dan brand image berpengaruh positif dan signifikan secara simultan
terhadap keputusan pembelian pada produk kosmetik wardah di Kota Palembang.

Kata Kunci: Keputusan Pembelian, Celebrity Endorser, Brand Image
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ABSTRACT

This study aims to determine the influence of celebrity endorsers and brand image
on purchasing decisions on wardah cosmetic products in Palembang City. The
population in this study were wardah customers in Palembang City, 90 samples
were taken. The data collection method used in this study was obtained through a
questionnaire. The data analysis technique used is multiple linear regression
analysis. Based on the results of the analysis it was concluded that celebrity
endorsers and brand image have a positive and significant partial effect on
purchasing decisions on wardah cosmetic products in Palembang City. Through a
simultaneous test, the results of celebrity endorser and brand image have a
positive and significant simultaneous effect on purchasing decisions on wardah
cosmetic products in Palembang City.

Keywords: Purchase Decision, Celebrity Endorser, Brand Image
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