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ABSTRAK 

 
 

Klik Indomaret yaitu platform belanja online di Indonesia yang menawarkan 

berbagai macam produk dengan harga bersaing yang memungkinkan pengguna 

berbelanja berbagai kategori produk, termasuk makanan, minuman, fashion, 

produk kesehatan dan kecantikan, rumah dan lainnya. Berdasarkan data pada 

situs Google Play Store aplikasi Klik Indomaret telah di download kurang lebih 5 

juta unduhan dengan rating 4,5 dan tercatat 130 ribu ulasan komentar pengguna 

aplikasi Klik Indomaret. Tujuan penelitian ini adalah melakukan analisis sentimen 

terdahap ulasan pengguna aplikasi Klik Indomaret dengan algoritma Naive Bayes. 

Berdasarkan penelitian yang telah dilakukan interpretasi hasil penelitian naive 

bayes dengan tingkat akurasi 49,97% , tingkat presisi 49,98% dan tingkat recaal 

99,81% dan spesifikasi nilainya 1,68% dari 270 sentimen positif dan 122 sentimen 

negatif ,dan ulasan positif berisi ”perkataan gampang cara pesannya dan 

barangnya selalu ada” sedangkan ulasan negatif berisikan “lemot parah padahal 

aplikasi lain lancar aja”. Hasil klasifikasi metode Naïve Bayes dengan jumlah 270 

sentimen positif dan 122 sentimen negatif. Nilai akurasi 49,97%, margin error 

5,33%, presisi prediksi positif 49,98%, presisi prediksi negatif 76,03%, recall data 

positif 99,81%, dan recall data negatif 76,03% 

 

Kata Kunci : Analisis Sentimen, Naïve Bayes, Google Play Store 
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ABSTRACT 

 
 

Klik Indomaret is an online shopping platform in Indonesia that offers a 

variety of products at competitive prices that allow users to shop for various 

product categories, including food, drinks, fashion, health and beauty products, 

home and others. Klik Indomaret also offers travel tickets and various virtual 

products. Based on data on the Google Play Store site, the Klik Indomaret 

application has been downloaded by approximately 5 million downloads with a 

rating of 4.5 and recorded 130 thousand user reviews of the Klik Indomaret 

application. The aim of this research is to conduct sentiment analysis on user 

reviews of the Klik Indomaret application using the Naive Bayes algorithm. Based 

on the research carried out, the interpretation of the results of naive bayes 

research with an accuracy rate of 49.97%, a precision rate of 49.98% and a recaal 

rate of 99.81% and a specification of the value is 1.68% from 270 positive 

sentiments and 122 negative sentiments, and the positive reviews contain “easy 

words how the message and the goods are always there” while the negative reviews 

contain “severe symptoms when other applications are running smoothly”. The 

results of the classification of the Naïve Bayes method with the sum of 270 positive 

sentiments and 122 negative sentiments. Value accuracy 49.97%, margin of error 

5.33%, positive prediction precision 49.98%, negative prediction precision 76.03%, 

positive data recall 99.81%, and negative data recall 76.03% 

 
Keywords: Sentiment Analysis, Naïve Bayes, Google Play Store 
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