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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh Influencer Marketing,
Content Marketing, dan Online Advertising terhadap keputusan pembelian produk
skincare di aplikasi TikTok, dengan fokus pada mahasiswa di Kota Palembang.
Menggunakan metode kuantitatif dan teknik pengambilan sampel accidental
sampling dari populasi 80 orang, data dikumpulkan melalui kuesioner dan dianalisis
menggunakan SEM-Smart-PLS 3.0 for Windows. Temuan penelitian menunjukkan
bahwa Influencer Marketing tidak berpengaruh signifikan, sedangkan Content
Marketing dan Online Advertising memiliki pengaruh signifikan terhadap
keputusan pembelian. Secara simultan, ketiga variabel tersebut mempengaruhi
keputusan pembelian dengan nilai R Square 0,841, mengindikasikan bahwa 84,1%
variabel keputusan pembelian dapat dijelaskan oleh ketiga faktor tersebut.

Kata Kunci : Influences marketing, Content Marketing, Online Advertising,
Keputusan Pembelian, TikTok
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ABSTRACK

This study aims to analyze the influence of Influencer Marketing, Content
Marketing, and Online Advertising on the purchase decision of skincare products
on the TikTok application, with a focus on students in the city of Palembang. Using
quantitative methods and accidental sampling techniques from a population of 80
people, the data was collected through questionnaires and analyzed using SEM-
Smart-PLS 3.0 for Windows. The findings of the study show that Influencer
Marketing has a positive but insignificant effect, while Content Marketing and
Online Advertising have a positive and significant influence on purchase decisions.
Simultaneously, these three variables influenced the purchase decision with an R
Square value of 0.841, indicating that 84.1% of the purchase decision variables
could be explained by these three factors.

Keywords: Influences marketing, Content Marketing, Online Advertising,
Keputusan Pembelian, TikTok
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