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ABSTRAK

Penelitian ini mengevaluasi pengaruh promosi merek, co-creation, dan reputasi
perguruan tinggi swasta terhadap minat beli calon mahasiswa di Palembang.
Variabel yang dikaji meliputi promosi merek sebagai variabel independen,
reputasi perguruan tinggi swasta sebagai variabel dependen, dan co-creation
sebagai variabel mediator. Penelitian ini menggunakan analisis kuantitatif dengan
pengujian hipotesis dan melibatkan sebelas alumni perguruan tinggi swasta di
Palembang yang dipilih secara acak. Hasil penelitian menunjukkan bahwa
promosi merek memiliki pengaruh positif dan signifikan terhadap reputasi
perguruan tinggi swasta dan co-creation. Selain itu, co-creation juga memiliki
pengaruh positif dan signifikan terhadap reputasi perguruan tinggi swasta serta
bertindak sebagai mediator signifikan dalam hubungan antara promosi merek dan
reputasi perguruan tinggi. Temuan ini menegaskan bahwa promosi merek dan co-
creation memainkan peran penting dalam meningkatkan reputasi perguruan tinggi

swasta dan menarik minat calon mahasiswa.

Kata Kunci : Promosi Merek, Co-Creation, Reputasi Perguruan Tinggi Swasta,

Alumni.



ABSTRACT

This study evaluates the impact of brand promotion, co-creation, and the
reputation of private universities on prospective students' purchase intentions in
Palembang. The variables studied include brand promotion as an independent
variable, the reputation of private universities as a dependent variable, and co-
creation as a mediating variable. The research employs quantitative analysis with
hypothesis testing and involves eleven alumni from private universities in
Palembang selected randomly. The results show that brand promotion has a
positive and significant impact on the reputation of private universities and co-
creation. Furthermore, co-creation also has a positive and significant impact on
the reputation of private universities and acts as a significant mediator in the
relationship between brand promotion and university reputation. These findings
affirm that brand promotion and co-creation play crucial roles in enhancing the

reputation of private universities and attracting prospective students.

Keywords : Brand Promotion, Co-Creation, Reputation of Private Universities,

Alumni.
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