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ABSTRAK

Fenelitan 1y bertjuan untuk mengetabo pengarub ofgite! marketing dan kualitas
produls terhadap minat beli pada PT.Persada Palembano Raya Jenis penelifian
asostan f bertujuan untuk mengetabul petgaruh digitl markeiing dan lmalitas
produls sebaga wanabel independen dan tanar belr sebaga vanabel dependen
manpel penelitian iy sebanyale 5T drang responden dengan tebnik kuota sampling.
Diata wang digunakan dalam penelttian i adalah data primer vang diperoleh
melalnl metods kuesioner Metods statishbk pensliian g mengzunakan Analisig
Regresi Linear Bergahdavang m&mperuleh mlal Y= 0,047+ 0,5263 +0,379 X1
+ E. Pengujian hipotesie secara parstal fun §) menyatakan dfigitel markﬂmg
herpengaruh posttif signifiken  terhadap munat beli, dan kuwaltas produk
berpensarsh positif signifiken terhadap minat bell Pengupan hipotests secara
sirmultan ()1 ) menyatakan digitel merkating dan kualitas produk Secara
hersamaan Berpenparuh positif terhadap Minat beli

Kata lounci: Digital Marketing, Kualitas Produlk, Minat Beli.
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ABSTRACT

This study aims o daterming the influsnce of digital marketing and product guality
o privchare tatention af PT Persada Polembarng Raya. The bype of associative
resecreh cins tor doterming the mﬂué'me' af digital markeiing el prioeluct queliy
as ml:fé"::'emiem variables and prrchase intertion as the dependent varable The
sample of this study corsisted of 30 vespondents selected through quota sampling
techuigue. The date used im this: study wre primary data obtained through a
quesitonsinire method The stafisiical method used in thiz shuchy is Multiple Linear
Regrassion Analysis, Volich resulted in the sguation V= 0047 + 0 52640 + 0370
X2 + B The parkial hypothess test {1-test) indicates that d@a! markeing has a
sigmificant positive influence an purchase wtention, and product quality has o
sigaificient positive infliciive o purchase utention The simullaneous fypothesis
test (Ftest) indicates that digital marksting and product quality tagether have o
sigrificant positheetnfluence on purchase iention

Keywords: Digital Markating, Product Ouality, Purchase Intention.
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