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ABSTRAK

Persaingan industri perbankan di Indonesia semakin ketat seiring dengan
banyaknya lembaga perbankan yang beroperasi. Untuk bersaing, bank perlu
memiliki keunggulan kompetitif melalui penerapan teknologi informasi dan
layanan berkualitas. Bank Mandiri khususnya KCP Pasar Inpress Prabumulih telah
menerapkan mobile banking sebagai salah satu upaya meningkatkan pelayanan
kepada nasabah. Namun efektivitas bauran pemasaran (produk, promosi, dan
orang) dalam mendorong keputusan nasabah menggunakan layanan mobile
banking masih memerlukan penelitian lebih lanjut. Penelitian ini bertujuan untuk
mengetahui pengaruh strategi bauran pemasaran terhadap keputusan penggunaan
mobile banking di Bank Mandiri KCP Pasar Inpress Prabumulih. Melalui analisis
data primer yang dikumpulkan dari nasabah, penelitian ini diharapkan dapat
memberikan wawasan lebih dalam mengenai faktor-faktor yang mempengaruhi
adopsi mobile banking. Hasil penelitian diharapkan dapat memberikan kontribusi
strategis dalam meningkatkan efektivitas promosi dan penggunaan layanan maobile
banking, serta memperkuat citra Bank Mandiri di mata nasabah.

Kata Kunci: Bauran Pemasaran, Mobile Banking, Keputusan Penggunaan, Bank

Mandiri, Strategi Promosi



ABSTRACT

Comepetition in the banking industry in Indonesia is getting tighter with the number
of banking institutions operating. To compete, banks need to have a competitive
advantage through the adoption of information technology and quality services.
Bank Mandiri, especially KCP Pasar Inpress Prabumulih, has implemented mobile
banking as one of the efforts to improve services to customers. However, the
effectiveness of the marketing mix (products, promotions, and people) in
encouraging customers' decisions to use mobile banking services still needs further
research. This study aims to investigate the influence of marketing mix strategy on
the decision to use mobile banking at Bank Mandiri KCP Pasar Inpress Prabumulih.
Through the analysis of primary data collected from customers, this study is
expected to provide deeper insights into the factors that affect mobile banking
adoption. The results of the research are expected to make a strategic contribution
in increasing the effectiveness of the promotion and use of mobile banking services,
as well as strengthening Bank Mandiri's image in the eyes of customers.

Keywords: Marketing Mix, Mobile Banking, Usage Decisions, Bank Mandiri,
Promotion Strategy
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