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ABSTRAK

Tujuan penelitian untuk mengetahui pengaruh digital marketing dan

electronic word of mouth terhadap keputusan pembelian di tiktok

shop pada mahasiswa manajemen universitas bina darma palembang.

Menerapkan metode penelitian kuantitatif, dan sampel sejumlah 120

responden, Analisis data menggunakan regresi liniear berganda.

Hasil uji signifikan parsial (uji t) digital marketing memperoleh

nilai signifikan sebesar <,001 dan electronic word of mouth

Dengan demikian berarti variabel digital marketing dan electronic

word of mouth berpengaruh positif dan signifikan terhadap

keputusan pembelian di tiktok shop.

Kata kunci: Digital marketing, electronic word of mouth, keputusan pembelian

 



ABSTRACT

The objective of this research is to examine the influence of digital

marketing and electronic word of mouth on purchasing decisions on

TikTok Shop among management students at Bina Darma University,

Palembang. The study employs a quantitative, The research sample

consists of 120 management students. The data was analyzed using

multiple linear regression. The partial significance test (t-test)

results show that digital marketing has a significant value of <0.001,

and electronic word of mouth. Therefore, this means that the

variables of digital marketing and electronic word of mouth have a

positive and significant impact on purchasing decisions in the

TikTok Shop.

Keywords : Digital marketing, electronic word of mouth, purchasing
decision
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