CHAPTERI
INTRODUCTION

1.1 Background

Different presidential elections systems exist i Asia were typically
separated into two catezones, namely direct and indirect election system, In each
case, the winner 15 the candidate who receives the greatest number of votes or
percentage, regardless of the exact figure The two-round system moves on to the
next round if no one hag met the qualificatiens. The pair with the highest number

of wotes 15 the elected president (Kowpasid).

Currently, president election in Indonesta separated into two indirect
methods: the firstis the election of the president and wice president by members of
parliament. Before direct presidential and wice presidential elections were
introduced in Indonesia tn 2004, this system was put into place through the
People's Consultative Aszembly (WMPE). Second, the Electoral Clollege system: the
T5 adopted thiz system Each electoral unit's wotes are counted The winning
party 1 each state then receives all of the electoral votes in the relevant electoral
district (Kowmpasid) In Indonesia 2024 recently, there were 3 presidential
candidates and their vice presidential candidates, the first were H. Anies Rasyid
Baswedan, Ph D, and Dy (HC) H & Wuhatmin Iskandar The second were H.
Prahowo Subianto and Gibran Eakabuming Eaka The third were H. Ganjar

Pranowo, S H., WLIPand Prof Dr H. I Mahfud WD



Just like elections in warious other countries, Indonesia also has
presidential and vice presidential debates which can be watched by the Indonesian
people wa television, TYouTube and social media Starting from the presidential
and vice presidential debate, Indonesian people have a way to make formal and
competitive debates and attacks on each other into jokes that are made into memes
by Indonesian people. In the midst of increasingly heated political competition at
the elite level, citizens (netizens) are creatively "reducing political tension" by
providing funny and intngung political memes. For many netizens, especially

voung ones, elite political competition does not have to be taken too senously

Before the elections are held in Indonesia on February 14, 2024, the
presidential candidates and their deputies hawve their winning teams and their
parallelism supporting parties. Their winning teams and the people who have the
choice to choose one of them will usually promote their presidential candidate
through social media On social media, such as Twatter (30 and Instagram, alot of
memes are popping up. For example in twitter account (@partaimedsosz4s, this
account makes a lot of memes about presidential and vice presidential candidates.
Therefore, not only promeoting through this, memes on social media were also
created by Indonesian people after they watched a presidential candidates debate,
for example @rdavid Y9 account in twitter make a meme of wice presidential
candidate number 02 Gibran whose his face was edited and added into the Shiva
character, Shiva 1s a kid character who doesn’t like being called a lnd by adults.

This meme was related to Gibran because he had an argument with wice

prestdential candidate number 02 Prof Dy H M Mahfud MD in president



debates. Thizs makes memes are new, fresh at the same time humeorous regarding
serious politics, Information and communicat on technology has been developing
at a very fast pace lately. Indonesian people create memes and they uploaded it 1n

Twitter () and Instagram.

L s happened in several previous presidential elections, politically charged
memes also appeared in the 2024 presidential election As soon as the presidential
and vice presidential debate ended, vanous memes responding to the 1ssues in the
debate spread across social media These anonymous memes are generally funny,
intriguing, but also btter Toung people's political expressions on social media are
becoming more varied. The emersion of memes like this gives another color to the
face of politics which 15 considered sertons and thus unattractive to some young
people. This create two opposing perspective and Gen 2 who has always felt that
politics 15 something dirty, serious, power and something heavy, However, the
existence of memes created by netizens makes politics and the 2024 Indonesian
elections funnier and lessz sennous. MNow, young people's political expressions on
social media have become more vatied. The transition from one form of humor to
another indicates a change in the onentation of young people in expressing and

explaining politics (Kompasid).

The term "meme’ was first cotned by the Erntish biologist Dawlins
(2007, Tts origin comes from the Greek: mimeme, which means "to imatate"
Examples of memes include melodies, 1deas, slogans, styles of clothing, and
making pots or building domes. Memes have similar properties to genes

{Dawlans, 2007). These repeated i1deas can influence people's behavior and



culture. Memes in the wisual context of the Internet can be successful (as
measured by the number of people shating or tallking about them), but they don't
last long becausze other memes can appear. Meme refers to the popular items that
vounger pecple utilize the most at the moment A meme, according to
collinsdicGonary 13 an online communication tool that many people use to share
wideos, images, or phrases with one another Memes typically feature amusing
content that has gone wiral and ganed populanty online, although they can feature
anything viral & meme, forinstance, 18 an #nage with a caption that appears to be
giving someone a massage, Jokes, sarcasm, statements with image, amusing

quotes, and alot more can be made,

Eelated to this 1ssue, representation 15 the process of constructing theughts
about a subject through certain communication channels. The devel opment of any
communication about elements of reality, such as people, locations, objects,
events, cultural 1dentities, and other abstract concepts, 10 any medim 15 called
representation. This can be conveyed orally or 1n wnting, through antmation or
photos. Eepresentations of social groups help shape the subject's identity, Apart
trom that, the process of creating social group 1dentities through media 15 known

as representation (Surfon, 2000).

The purpose of this research 15 to examine the relatonship between social
media memes and the representation of public perception. Thiz study concentrates
on a case of social cnticism expressed through memes about the Presidential and
Wice Presidential Election situation in 2024, Tt prowvides a dynamic cotnmuni cati on

perspective by conveving messages to a wide audience. The Saussure theory



(1827-1213) 15 use to examine the wiral presidential and wice presidential
candidates 2024 meme. This research examines semiotic ideas, beginning with the
signifier, signified, and meaning of the presidential candidates of Indonesia's 2024

election metmes,

Baszed on the background above, the researcher choose the wiral memes of
presidential candidates 2024 because this 15 something that happens frequently in
thiz era due to the development of social networks and no one has researched
memes about presidential and vice presidential candidates especially using
semiotic theory by Ferdinand (18571913 an the presious journal article. This
research explores the semiotic theory in the 2024 presidential candidate memes,
Focusing on how wisual and textual elements function as signifiers and are
assoctated with signified It also examines how elements like humor, 1rony, and
sarcasm are used to create political natratives and how memes shape public
perceptions of presidential candidates. The research highlishts hew memes have
become modern propaganda tools, utilizing semiotic pnnciples ditfferently. Iemes
catt also be used from a semiotic perspective, which also teans that memes can
ke very versatile and different for voung people of this age From the meme data
of presidential and wice presidential candidates, this 15 what makes this research
crucial with the title Eepresentations of Public Perceptions on Indonesia's 2024

Election Presidential Candidates: & Case Study of Memes on Social Media

1.2 Problems of The Study
The fellowing problems with this research are related to the background

mentioned above;



1. How are semiotic meanings of the symbols represented in memes of
presidential candidates of Indonesia’s 2024 election?
2. How are public perceptions represented in memes of presidential

candidates of Indonesia's 2024 election?

1.2 Objectives of The Study
Considering the aforementioned problems, the following are the objectives of

this research

1. To represent the semiotic meanings of the symbol found in memes of
presidential candidates of Indoniesia's 2024 election
2. To find cut the public perceptions tepresented in memes of presidential

candidates of Indonesia's 2024 election

1.4 Significance of The Study
According to the goals of the study, there are warious advantages to this

research:

1. The findings of this research can theoretically be helpful in furthenng
linguistic studies, namely semiotics in prestdential candidate memes for
Indonesia's 2024 election.

2. Practically, there are several benefits for researcher, such as this research
helps 1n learning English further in understanding the concept of
semiotics in presidential candidate memes for Indonesia's 2024 election.
It 15 also hoped that 1n the end it can becote a reference for further

research by semiotics concept Furthermore, it 15 hope that this research



can improve student critical thinking in review presidential candidates

meme For Indonesia's 2024 elechion,

1.5 Limitation of the Study

The goal of this study 12 to better understand the semiotic 1deas.
wpecifically, it describes the signifier and signified in the viral memes of the 2024
presidential and wice presidential contenders and elucidates their significance 1n
social media, such as Instagram and Twitter (3. Viral content 1z defined as
content that has been shared by users of social media on a regular basis and has
spread throughout the netwaorks of social media users (Deza and Pariidh, 2015).
Wiral content has a higher score than other content, which can be determined by
the number of wiews it receives, the number of gocial mediausers whe likee 1t (up
wote) compared to other content, the number of users who down vote 1t, and its
share walue, or the number of users who share it more frequently than other
content (Deza and Farildy, 2015 Considering the foregoing explanation. the
researcher limits the range of likes from the lowest to the highest on social media
Instagram 1000 likes to 200000 likes Meanwhile, on soctal media Twitter or X,
researcher limits 1t to a range of 300 wiews to 3000000 wiews. There are
prominent differences in these two social media, on Instagram there 13 no number
of wews meanwhile on Twitter (X)) there 15 a number of wiews Therefore, the
researcher takes 1t from “likes” on Instagram social media and “views™ from

Twritter or



