
57 
 

REFERENCES 

 

Almucharomah, S. K., Sahayu, W., & Triono, S. (2023). Using Semiotic Analysis 

to Analyze the Purpose of Creating Covid-19 Meme. English Review: 

Journal of English Education, 11(1), 27-36. 

https://doi.org/10.25134/erjee.v11i1.7412  

Astrika, L. (2014). FENOMENOLOGI CALON LEGESLATIF (CALEG) 

DEPRESI KARENA KALAH DALAM PEMILU. 5(2). 

Boyd, D. M., & Ellison, N. B. (2007). Social Network Sites: Definition, History, 

and Scholarship. Journal of Computer-Mediated Communication, 13(1), 

210-230. https://doi.org/10.1111/j.1083-6101.2007.00393.x  

Burton, G. (2010). Media and Society: Critical Perspectives. New York: 

Maidenhead, Open University Press; McGraw-Hill. 

Chan, Alex. (2007). Guiding Public Opinion through Social Agenda-Setting: 

China’s media policy since the 1990s. Journal of Contemporary China, 

16(53), 547–559. http://dx.doi.org/10.1080/10670560701562267  

Chinyere, N., & Val, E. (2023). International Digital Organization for Scientific 

Research Qualitative Research. January. 

Cobley, P., Jansz L. (1997). Introducing Semiotics. Australia: McPherson’s 

Printing Group.  

Dawkins, R. (1989). The Selfish gene. 

Deza, A., & Parikh, D. (2015). Understanding Image Virality. In IEEE Conference 

on Computer Vision and Pattern Recognition, Proceedings of the IEEE 

Computer Society Conference on Computer Vision and Pattern 

Recognition,7(12),1818–1826. 

https://doi.org/10.1109/CVPR.2015.7298791  

Drivedi, S.K. (2023). Social Media Memes: A Study of Its Impact on Intercultural 

Communications. International Journal of Development Research, 13(01), 

61307-61311. https://doi.org/10.37118/ijdr.26159.01.2023  

Dowler, E., Bauer, M., Green, J., Gasperoni, G. (2006). Assessing public 

perception: issues and methods.  

Eco, U. (1984). Semiotics and the Philosophy of Language. Bloomington: Indiana 

University Press.  

Gumilang, L., & Juanda, M. (2018). Interpretation of Meme Conversations Using 

Multimodality Analysis. Advances in Social Science, Education and 

Humanities Research (ASSEHR), 228(1), 135–144. 

https://doi.org/10.2991/klua-18.2018.20  

 

https://doi.org/10.25134/erjee.v11i1.7412
https://doi.org/10.1111/j.1083-6101.2007.00393.x
http://dx.doi.org/10.1080/10670560701562267
https://doi.org/10.1109/CVPR.2015.7298791
https://doi.org/10.37118/ijdr.26159.01.2023
https://doi.org/10.2991/klua-18.2018.20


58 
 

Handayani, F., Sari, S.D.S.R., Respati, W. (2016). The Use of Meme a 

Representation of Public Opinion in Social Media: A Case Study of Meme 

about Bekasi in Path and Twitter. Humaniora, 7(3), 333-339.  

https://doi.org/10.21512/humaniora.v7i3.3587  

Hidayat, R. N. (2020). Penggunaan Buzzer Politik di Media Sosial Pada Masa 

Kampanya Pemilihan Umum. ’Adalah, 4(2), 29–38. 

https://doi.org/10.15408/adalah.v4i2.15606 

Kietzmann, J. H., Hermkens, K., McCarthy, I. P., & Silvestre, B. S. (2011). Social 

media? Get serious! Understanding the functional building blocks of social 

media. Business Horizons, 54(3), 241-251. 

https://doi.org/10.1016/j.bushor.2011.01.005  

Kompas.id (2022). Mengenal Ragam Sistem Pemilihan Presiden-Wakil Presiden 

di Dunia. Retrieved from 

https://nasional.kompas.com/read/2022/06/01/14531341/mengenal-ragam-

sistem-pemilihan-presiden-wakil-presiden-di-dunia  

KPU.go.id (2024). Daftar Pasangan Calon Presiden dan Wakil Presiden 

Pemilihan Umum 2024. Retrieved from 

https://www.kpu.go.id/dmdocument/1701779315_DPC-0102%20-

%20PPWP%20-%203%20CALON.pdf  

KPU.go.id (2024). Kilas Pemilu Tahun 2024. Retrieved from 

https://www.kpu.go.id/page/read/1136/kilas-pemilu-tahun-2024  

Kulkarni, A. (2017). Internet Meme and Political Discourse: A Study on the 

Impact of Internet Meme as a Tool in Communicating Political Satire. 

Journal of Content, Community & Communication, 6(3), 13-17.  

Morse, J.M., Barrett, M., Mayan, M., Olson, K. and Spiers, J. (2002). Verification 

strategies for establishing reliability and validity in qualitative research. 

International Journal of Qualitative Methods, 1(2), 1-19. 

https://doi.org/10.1177/160940690200100202  

Putra, F. D., Cangara, H., & Ullah, H. (2022). Memes As A Symbol Of Political 

Communication. CHANNEL: Jurnal Komunikasi, 10(1), 85–98. 

https://doi.org/10.12928/channel.v10i1.22326 

Rahmat, F. N., & Marut, Y. B. P. (2023). Mendayung di Permukaan: Kritik Narasi 

Politik Jelang Pilihan Presiden 2024. Jurnal Nomosleca, 9(1), 88–104. 

https://doi.org/10.26905/nomosleca.v9i1.9553 

Redia, R., & Haryanto, P. (2015). Representasi Kritik dalam Meme Politik (Studi 

Semiotika Meme Politik dalam Masa Pemilu 2014 pada Jejaring Sosial 

“Path” sebagai Media Kritik di Era Siber). Ums, 1–19. 

Rukmana, S.N., Sucipto, S., Eliyanto A.P., Wiyastuti A.A.S.A. (2023). The Public 

Perceptions and Preferences on Brahu Temple as a Cultural Heritage 

(Bejijong Village, Trowulan Mojokerto). Local Wisdom Scientific Online 

 

https://doi.org/10.21512/humaniora.v7i3.3587
https://doi.org/10.1016/j.bushor.2011.01.005
https://nasional.kompas.com/read/2022/06/01/14531341/mengenal-ragam-sistem-pemilihan-presiden-wakil-presiden-di-dunia
https://nasional.kompas.com/read/2022/06/01/14531341/mengenal-ragam-sistem-pemilihan-presiden-wakil-presiden-di-dunia
https://www.kpu.go.id/dmdocument/1701779315_DPC-0102%20-%20PPWP%20-%203%20CALON.pdf
https://www.kpu.go.id/dmdocument/1701779315_DPC-0102%20-%20PPWP%20-%203%20CALON.pdf
https://www.kpu.go.id/page/read/1136/kilas-pemilu-tahun-2024
https://doi.org/10.1177/160940690200100202


59 
 

Journal, 15(1), 25-40. https://doi.org/10.26905/lw.v15i1.8604  

Saussure, F. (1959). Course in General Linguistics. Philosophical Library. 

Sihombing, S. (2023). DARI POLITIK KE POLITIKNYA ALLAH: 

MEMAKNAI POLITIK PILPRES 2024 DI INDONESIA DARI 

PERSPEKTIF 1 SAMUEL 8:4-9; 16:7,11-13. Te Deum (Jurnal Teologi 

Dan Pengembangan Pelayanan), 12(2), 289–311. 

https://doi.org/10.51828/td.v12i2.236 

Sugiyono. (2014). Metode penelitian. Alfabeta. 

Suswandari, Absor, N.F., Soleh, M.B. (2021). Meme as a History Learning Media 

in The Post-Millennial Generation. Paramita: Historical Studies Journal, 

31(2), 270-280. http://dx.doi.org/10.15294/paramita.v31i2.26854  

Wadipalapa, R. P. (2015). Meme Culture & Komedi-Satire Politik: Kontestasi 

Pemilihan Presiden dalam Media Baru. Jurnal ILMU KOMUNIKASI, 

12(1), 1–17. https://doi.org/10.24002/jik.v12i1.440 

Wahyuningsih, S. (2013). Metode Penelitian Studi Kasus (Konsep, Teori 

Pendekatan Psikologi Komunikasi, dan Contoh Penelitiannya). Madura: 

UTM PRESS. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

https://doi.org/10.26905/lw.v15i1.8604
http://dx.doi.org/10.15294/paramita.v31i2.26854

