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Abstrak 

 

Strategi  Public Relations  suatu perusahaan merupakan bagian terpenting 

dalam upayanya untuk mempromosikan produknya secara lebih luas ke 

masyarakat. Perusahaan ini menempatkan prioritas tinggi pada pembangunan 

hubungan sambil menerapkan strategi  Public Relations. Strategi ini berupaya untuk 

memahami dan mempengaruhi publik atau pelanggan melalui komunikasi dan 

pendekatan kepada khalayak. Tujuan  Public Relations  adalah menyampaikan 

pesan dan informasi yang tepat dan akurat kepada banyak pemangku kepentingan, 

termasuk investor, pelanggan, media, pemerintah, pubik atau masyarakat. Masalah 

yang dibahasa dalam penelitian adalah Strategi Digital Marketing Public Relations 

Dalam Upaya Pemasaran Produk BBK Melalui Aplikasi My Pertamina. 

Penelitian ini menggunakan jenis metode deskriptif kualitatif dengan 

paradigma interpretif. Menggunakan teknik pengumpulan data dengan melalukan 

wawancara, observasi dan dokumentasi. Subjek dalam penelitian ini yaitu devisi 

Public Relation/Communication & Relations Pertamina Patra Niaga Regional 

Sumbagsel.  

Hasil penelitian diperoleh, peneliti menemukan langkah-langkah Strategi 

Digital Marketing Public Relations dalam Upaya Pemasaran Produk BBK Melalui 

Aplikasi My Pertamina melalui teori IMC yang meliputi Periklanan yang 

Memanfaatkan media sosial seperti Instagram untuk meningkatkan kesadaran 

merek dan menarik minat konsumen, Promosi Penjualan Mengadakan program 

seperti “MyPertamina Tebar Hadiah” untuk meningkatkan penjualan dengan 

menawarkan hadiah menarik., Penjualan Pribadi Berinteraksi langsung dengan 

pelanggan, seperti pada perayaan Hari Pelanggan Nasional dengan membagikan 

suvenir dan voucher BBM. Publisitas untuk meraih loyalitas pelanggan 

membangun citra positif melalui siaran pers dan kegiatan TJSL, misalnya 

“Pertamina Dukung Perkembangan Anak Bangsa Berkualitas di Kota Palembang. 

Peneliti juga merujuk pada teori bauran Public Relations P.E.N.C.I.L.S yang 

dijelaskan oleh Thomas L. Harris, yang mencakup tahap-tahap berikut Publikasi, 

Event, News, Community Involvement, Inform or Image, Lobby and Negotiation 

dan Social Responsibility melalui strategi pendekatan ini, Pertamina Patra Niaga 

Sumbagsel tidak hanya berhasil mempromosikan produk, tetapi juga membangun 

hubungan jangka panjang yang positif dengan masyarakat dan pemangku 

kepentingan. 

 

Kata Kunci : Strategi, Digital Marketing, Public Relations 
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Abstract 

 

A company's Public Relations strategy is the most important part of its efforts 

to promote its products more widely to the public. The company places a high 

priority on relationship building while implementing a Public Relations strategy. 

This strategy seeks to understand and influence the public or customers through 

communication and approach to the audience. The goal of Public Relations is to 

deliver appropriate and accurate messages and information to many stakeholders, 

including investors, customers, media, government, public or society. The problem 

discussed in the research is the Digital Marketing Public Relations Strategy in 

Marketing Efforts for Fuel Fuel Products through the My Pertamina Application. 

This research uses a type of qualitative descriptive method with an 

interpretive paradigm. Using data collection techniques by conducting interviews, 

observation and documentation. The subject in this research is the Public 

Relations/Communication & Relations division of Pertamina Patra Niaga Regional 

Sumbagsel.  

The results of the study obtained, the researcher found the steps of the Digital 

Marketing Public Relations Strategy in the Effort of Marketing BBK Products 

through the My Pertamina Application through IMC theory which includes 

Advertising Utilizing social media such as Instagram to increase brand awareness 

and attract consumer interest, Sales Promotion Holding programs such as 

"MyPertamina Tebar Hadiah" to increase sales by offering attractive prizes, 

Personal Selling Interacting directly with customers, such as at the National 

Customer Day celebration by distributing souvenirs and fuel vouchers. Publicity to 

gain customer loyalty to build a positive image through press releases and TJSL 

activities, for example "Pertamina Supports the Development of Quality Nation's 

Children in Palembang City. Researchers also refer to the P.E.N.C.I.L.S Public 

Relations mix theory described by Thomas L. Harris, which includes the following 

stages Publications, Events, News, Community Involvement, Inform or Image, 

Lobby and Negotiation and Social Responsibility through this strategic approach, 

Pertamina Patra Niaga Sumbagsel not only successfully promotes products, but also 

builds positive long-term relationships with the community and stakeholders. 
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