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ABSTRAK

Penelitian ini bertujuan untuk menguji pengaruh Harga terhadap Keputusan
Pembelian Produk Fashion Di Desa Purwodadi, pengaruh Experience terhadap
Keputusan Pembelian Produk Fashion Di Desa Purwodadi, pengaruh Word Of
Mouth terhadap Keputusan Pembelian Produk Fashion Di Desa Purwodadi, serta
Pengaruh Harga, Experience Dan Word Of Mouth Terhadap Keputusan Pembelian
Produk Fashion Di Desa Purwodadi. Penelitian ini melibatkan 80 masyarakat di
desa purwodadi sebagai responden. Data dikumpulkan melalui kuesioner. Metode
penelitian yang digunakan adalah kuantitatif, dengan uji validitas serta uji
reliabilitas, uji asumsi klasik, analisis regresi linier berganda, koefisien determinasi
(R2), uji t, dan uji f. Hasil penelitian menunjukkan bahwa secara parsial, Harga
berpengaruh terhadap Keputusan Pembelian secara signifikan, Experience tidak
berpengaruh terhadap Keputusan Pembelian secara signifikan, Word Of Mouth
berpengaruh terhadap Keputusan Pembelian secara signifikan. Secara simultan,
Harga, Experience dan Word Of Mouth berpengaruh terhadap Keputusan Pembelian
Produk Fashion di desa Purwodadi secara signifikan.

Kata Kunci : Harga, Experience, Word Of Mouth, Keputusan Pembelian
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ABSTRACT

This research aims to examine the influence of price on the decision to purchase
fashion products in Purwodadi village, the influence of experience on the decision
to purchase fashion products in Purwodadi village, the influence of word of mouth
on the decision to purchase fashion products in Purwodadi village, as well as the
influence of price, experience and word of mouth on the decision to purchase
fashion products in Purwodadi village. This research involved 80 people in
Purwodadi village as respondents. Data was collected through questionnaires. The
research method used is quantitative, with validity and reliability tests, classical
assumption tests, multiple linear regression analysis, coefficient of determination
(R2), t test, and f test. The research results show that partially, price has a
significant effect on purchasing decisions, experience has no significant effect on
purchasing decisions, word of mouth has a significant effect on purchasing
decisions. Simultaneously, price, experience and word of mouth significantly
influence fashion product purchasing decisions in Purwodadi village.

Keywords: Price, Experience, Word Of Mouth, Purchasing Decisions
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