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ABSTRACT 

 

In the digital phenomenon, one of the things that has emerged is a new word on 

social media platforms as a form of adaptation. From this phenomenon, the 

purpose of this study is to find the type of word formation and its implicit 

meaning. This researcher used qualitative content analysis. Qualitative content 

analysis is one of the other qualitative methods. The content used is from 

Instagram and TikTok. The results of the new words on popular social media 

platforms in total 25 data of new words. The researcher found that the most used 

type of word formation in viral new words was Blending in 10 of 25 data. 

Researchers found 7 types out of 10 types in Yule (2010) from 25 data, that are 

used in the formation of viral new words on popular social media platforms: 

Blending in 10 data, Coinage in 1 data, Compounding in 2 data, Clipping in 2 

data, Acronyms in 4 data, Derivation in 1 data, and multiple processes in 5 data. 

The results of this study also include the implicit meaning of new word. 

Keywords: New words, Word Formation Processes, Social Media, Implicit 

meaning, Viral. 
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