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ABSTRAK 

 

 

 

Mie instan tergolong makanan cepat saji yang banyak digemari termasuk di kalangan 

mahasiswa karena penyajiannya yang mudah, harga terjangkau, mudah didapat dan 

memiliki sifat yang tahan lama. Tujuan dari penelitian ini bertujuan untuk mengetahui 

bagaimana pengaruh Brand Expertise dan perilaku hidup tidak sehat mendorong untuk 

pembelian mie instan di kalangan mahasiswa dengan matrialism sebagai moderating. 

Penelitian ini dilakukan dengan metode survei dengan teknik sampling probability 

sampling dengan simple random sampling. Data dianalisis menggunakan metode analisis 

regresi dengan pendekatan statistic menggunakan analisis deskriptif dan analisis inferensial 

seperti uji regresi dan uji moderasi untuk menguji hipotesis penelitian. Metode analisis data 

analisis regresi linier berganda dan Structural Equation Modeling (SEM) Brand expertise, 

perilaku hidup tidak sehat dan materialism berpengaruh terhadap keputusan pembelian mie 

instan di kalangan mahasiswa. 
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ABSTRACT 

 

 

 

Instant noodles are classified as fast food and are widely favored, including among university 

students, due to their ease of preparation, affordability, availability, and long shelf life. This 

study aims to examine the influence of brand expertise and unhealthy lifestyle behaviors on 

the purchase of instant noodles among university students, with materialism serving as a 

moderating variable. The research was conducted using a survey method with a probability 

sampling technique, specifically simple random sampling. The data were analyzed using 

regression analysis methods with a statistical approach, employing descriptive and 

inferential analyses such as regression tests and moderation tests to examine the research 

hypotheses. The analytical methods applied include multiple linear regression analysis and 

Structural Equation Modeling (SEM). The findings indicate that brand expertise, unhealthy 

lifestyle behaviors, and materialism significantly influence the decision to purchase instant 

noodles among university students. 
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