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ABSTRAK 
 

Perkembangan teknologi digital mendorong perubahan signifikan dalam sistem 
transaksi keuangan dan pola bisnis, khususnya pada sektor usaha mikro, kecil, 
dan menengah (UMKM). Coffee shop sebagai salah satu bentuk usaha yang 
banyak digemari generasi muda dituntut untuk beradaptasi dengan pemanfaatan 
digital payment gateway, e-commerce, serta dukungan modal dalam 
meningkatkan pendapatan. Namun, tidak semua pelaku usaha mampu 
mengoptimalkan potensi teknologi digital tersebut sehingga pendapatannya 
belum maksimal. Penelitian ini bertujuan untuk menganalisis pengaruh digital 
payment gateway, e-commerce, dan modal terhadap pendapatan coffee shop. 
Penelitian ini menggunakan pendekatan kuantitatif dengan populasi seluruh 
UMKM coffee shop di Kota Palembang. Sampel penelitian ditentukan melalui 
teknik purposive sampling dengan jumlah 30 responden pemilik coffee shop. 
Data dikumpulkan menggunakan kuesioner terstruktur. Teknik analisis yang 
digunakan meliputi uji validitas, reliabilitas, uji asumsi klasik, analisis regresi 
linier berganda, serta uji hipotesis yang terdiri dari uji t dan uji F, dengan bantuan 
program SPSS. Hasil penelitian menunjukkan bahwa variabel digital payment 
gateway  berpengaruh signifikan terhadap pendapatan coffee shop. Demikian 
pula, variabel e-commerce memberikan pengaruh signifikan terhadap 
peningkatan pendapatan. Variabel modal terbukti berpengaruh positif dan 
signifikan terhadap pendapatan coffee shop. Secara simultan, digital payment 
gateway, e-commerce, dan modal berpengaruh signifikan terhadap pendapatan.  
 
Kata kunci: digital payment gateway, e-commerce, modal, pendapatan, coffee 
shop 
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ABSTRACT 
 

The rapid advancement of digital technology has brought significant 
transformations to financial transaction systems and business models, 
particularly within the micro, small, and medium enterprises (MSMEs) sector. 
Coffee shops, as one of the most popular business types among younger 
generations, are increasingly required to adapt by integrating digital payment 
gateways, e-commerce platforms, and sufficient capital to enhance their revenue 
streams. However, not all business owners have been able to fully leverage these 
digital opportunities, resulting in suboptimal income performance. This study 
aims to examine the influence of digital payment gateways, e-commerce, and 
capital on the revenue of coffee shops. This research applied a quantitative 
approach, with the population consisting of MSME coffee shops in Palembang 
City. The sample was selected using purposive sampling, involving 30 
respondents who were coffee shop owners. Data were collected through 
structured questionnaires. Analytical methods included validity and reliability 
testing, classical assumption tests, multiple linear regression analysis, and 
hypothesis testing using both t-tests and F-tests, supported by SPSS software. The 
findings reveal that digital payment gateways significantly influence coffee shop 
revenue. Likewise, the adoption of e-commerce has a significant positive effect 
on income growth. Capital was also found to have a positive and significant 
impact on revenue. Furthermore, when tested simultaneously, digital payment 
gateways, e-commerce, and capital collectively demonstrate a significant 
influence on coffee shop revenue. These results highlight the critical role of 
capital while also emphasizing the importance of optimizing digital technology 
adoption for sustained business growth. 
 
Keywords: digital payment gateway, e-commerce, capital, revenue, coffee shop 
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