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ABSTRAK 

Perkembangan teknologi digital telah mengubah lanskap promosi pariwisata secara 

signifikan. Media sosial kini menjadi ruang utama dalam membentuk persepsi dan 

keputusan wisatawan. Di tengah persaingan antar destinasi, strategi promosi yang 

mengandalkan konten kreatif serta kolaborasi dengan influencer dinilai lebih mampu 

membangun daya tarik visual dan emosional terhadap suatu tempat wisata. Penelitian 

ini bertujuan untuk menganalisis pengaruh konten kreatif dan influencer marketing 

terhadap peningkatan kunjungan wisatawan di Kota Palembang. Penelitian ini 

menggunakan metode kuantitatif dengan tingkat eksplanasi asosiatif kausal. 

Sebanyak 100 responden ditetapkan menggunakan rumus Slovin dengan tingkat error 

10%, diambil melalui teknik simple random sampling. Teknik pengumpulan data 

dilakukan dengan menyebarkan kuesioner berskala Likert. Analisis data mencakup 

uji validitas dan reliabilitas, uji asumsi klasik, analisis regresi linier berganda, uji t, 

uji F, serta koefisien determinasi. Hasil penelitian menunjukkan bahwa konten kreatif 

berpengaruh positif dan signifikan terhadap peningkatan kunjungan wisatawan 

dengan nilai (t = 4,147; p = 0,000), begitu pula influencer marketing berpengaruh 

positif dan signifikan terhadap peningkatan kunjungan wisatawan dengan nilai (t = 

5,714; p = 0,000). Secara simultan, kedua variabel tersebut memberikan pengaruh 

signifikan terhadap peningkatan kunjungan wisatawan  (F = 71,904; p = 0,000). Nilai 

koefisien determinasi (R²) sebesar 0,597 menunjukkan bahwa 59,7% variasi dalam 

peningkatan kunjungan wisatawan dapat dijelaskan oleh kedua variabel tersebut, 

sedangkan sisanya dipengaruhi oleh faktor lain di luar model. Temuan ini 

menegaskan bahwa strategi promosi digital melalui konten kreatif dan influencer 

marketing berkontribusi signifikan terhadap peningkatan kunjungan wisatawan di 

Kota Palembang. 

 

Kata kunci : Konten Kreatif, Influencer Marketing, Kunjungan Wisatawan. 
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ABSTRACT 

 

The advancement of digital technology has significantly transformed the landscape 

of tourism promotion. Social media has now become a primary platform in 

shaping tourist perceptions and decision-making. Amid increasing competition 

among destinations, promotional strategies that rely on creative content and 

collaboration with influencers are considered more effective in building both 

visual and emotional appeal toward a tourism site. This study aims to analyze the 

influence of creative content and influencer marketing on the increase of tourist 

visits to Palembang City. The research employed a quantitative method with an 

associative-causal explanatory level. A total of 100 respondents were determined 

using the Slovin formula with a 10% margin of error, selected through simple 

random sampling. Data were collected through a Likert-scale questionnaire. The 

data analysis included validity and reliability tests, classical assumption tests, 

multiple linear regression analysis, t-tests, F-tests, and the coefficient of 

determination. The results show that creative content has a positive and significant 

effect on increasing tourist visits (t = 4.147; p = 0.000), as does influencer 

marketing (t = 5.714; p = 0.000). Simultaneously, both variables have a 

significant effect on the increase in tourist visits (F = 71.904; p = 0.000). The 

coefficient of determination (R²) of 0.597 indicates that 59.7% of the variation in 

the increase of tourist visits can be explained by these two variables, while the 

remaining 40.3% is influenced by other factors outside the model. These findings 

affirm that digital promotion strategies through creative content and influencer 

marketing significantly contribute to increasing tourist visits to Palembang City. 

 

Keywords: Creative Content, Influencer Marketing, Tourist Visits 
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