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ABSTRAK  

Penelitian ini bertujuan untuk mengetahui pengaruh Employer branding terhadap 

Employee retention melalui job satisfaction sebagai variabel mediasi pada PT 

Surya Alam Permai. Pendekatan yang digunakan adalah pendekatan kuantitatif 

dengan teknik purposive sampling. Populasi dalam penelitian ini adalah seluruh 

karyawan PT Surya Alam Permai yang berjumlah 150 orang, dengan jumlah 

sampel sebanyak 50 responden. Pengumpulan data dilakukan melalui 

penyebaran kuesioner kepada responden yang telah memenuhi kriteria. Analisis 

data dilakukan dengan bantuan perangkat lunak SmartPLS 4.0. Hasil analisis 

menunjukkan bahwa employer branding berpengaruh positif terhadap job 

satisfaction, job satisfaction berpengaruh signifikan terhadap employee 

retention, serta job satisfaction mampu memediasi pengaruh employer branding 

terhadap employee retention. Temuan ini menegaskan pentingnya employer 

branding dalam meningkatkan loyalitas karyawan melalui kepuasan kerja.  

Kata Kunci: Employer Branding, Employee Retention, Job satisfaction  
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ABSTRACT 

This study aims to examine the influence of employer branding on employee 

retention through job satisfaction as a mediating variable at PT Surya Alam 

Permai. A quantitative approach was applied using a purposive sampling 

technique. The population in this study consisted of 150 employees, with a final 

sample of 50 respondents selected based on specific criteria. Data were collected 

through structured questionnaires distributed to eligible participants. The data 

analysis was performed using the SmartPLS software. The results revealed that 

employer branding has a positive effect on job satisfaction, job satisfaction 

significantly influences employee retention, and job satisfaction successfully 

mediates the relationship between employer branding and employee retention. 

These findings emphasize the importance of employer branding in fostering 

employee loyalty through the enhancement of job satisfaction.  

Keywords: Employer Branding, Employee Retention, Job satisfaction  
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