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ABSTRAK 

 

 
 

Dalam lanskap industri semen yang semakin kompetitif, ketika pilihan konsumen 

di pasar semen semakin beragam, keputusan pembelian konsumen tidak lagi hanya 

bergantung pada aspek fungsional produk semata. Konsumen kini lebih 

mempertimbangkan nilai emosional, persepsi, serta pengalaman yang terbentuk 

dari interaksi mereka dengan merek. Brand experience dan brand image menjadi 

dua elemen penting yang mempengaruhi bagaimana konsumen mengambil 

keputusan dalam memilih suatu produk. Penelitian ini bertujuan untuk mengetahui 

pengaruh brand experience dan brand image terhadap keputusan pembelian produk 

Semen Baturaja pada pelanggan Toko Bangunan Ridho Jaya di Kabupaten 

Banyuasin. Penelitian ini menggunakan metode kuantitatif dengan desain asosiatif-

kausal. Sampel penelitian sebanyak 115 responden dipilih melalui teknik simple 

random sampling. Teknik pengumpulan data dilakukan dengan menyebarkan 

kuesioner berskala Likert. Analisis data mencakup uji validitas dan reliabilitas, uji 

asumsi klasik, analisis regresi linier berganda, uji t, uji F, serta koefisien 

determinasi. Hasil penelitian menunjukkan bahwa brand experience berpengaruh 

positif dan signifikan terhadap keputusan pembelian dengan nilai t sebesar 3,220 

(p = 0,002), sedangkan brand image menunjukkan pengaruh positif dan signifikan 

dengan nilai t sebesar 2,986 (p = 0,004). Secara simultan, kedua variabel 

memberikan pengaruh positif dan signifikan terhadap keputusan pembelian dengan 

nilai F sebesar 15,821 (p = 0,000). Temuan ini memberikan dasar empiris bahwa 

strategi peningkatan pengalaman dan citra merek secara terintegrasi memiliki 

peran penting dalam mempengaruhi keputusan pembelian konsumen. 

 

Kata Kunci : Brand Experince, Brand Image, dan Keputusan Pembelian. 
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ABSTRACT 

 

 
In the increasingly competitive landscape of the cement industry, where consumer 

choices are becoming more diverse, purchasing decisions are no longer driven 

solely by a product’s functional attributes. Today’s consumers place greater 

emphasis on emotional value, personal perception, and the experiences formed 

through their interactions with a brand. Brand experience and brand image have 

thus emerged as two critical factors influencing consumer decision-making 

processes. This study investigates the impact of brand experience and brand image 

on the purchasing decisions of Baturaja Cement among customers of Toko 

Bangunan Ridho Jaya in Banyuasin Regency. Employing a quantitative approach 

with an associative-causal research design, the study drew a sample of 115 

respondents selected through simple random sampling. Data were gathered using 

Likert-scale questionnaires and analyzed through a series of statistical tests, 

including validity and reliability assessments, classical assumption testing, 

multiple linear regression analysis, t-tests, F-test, and the coefficient of 

determination. The findings reveal that brand experience has a positive and 

significant influence on purchasing decisions (t = 3.220, p = 0.002), as does brand 

image (t = 2.986, p = 0.004). Moreover , both variables jointly exert a significant 

effect (F = 15.821, p = 0.000). These results provide empirical support for the 

importance of integrated strategies that strengthen brand experience and brand 

image in shaping consumer purchasing behavior. 

 

Keywords : Brand Experince, Brand Image, and Purchase Decsion. 
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MOTO DAN PERSEMBAHAN HIDUP 
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"Success is not the key to happiness. Happiness is the key to success.  

If you love what you are doing, you will be successful." 

( Albert Schweitzer ) 
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( QS. Al-An'am : 164 ) 
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