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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh brand loyalty terhadap word of mouth
dan minat beli konsumen, serta untuk mengetahui peran mediasi word of mouth pada
hubungan brand loyalty terhadap minat beli konsumen pada UD. Berkat Mulia. Metode
penelitian yang digunakan adalah kuantitatif dengan pendekatan Structural Equation
Modeling - Partial Least Square (SEM-PLS). Sampel penelitian berjumlah 100 responden
yang dipilih melalui teknik purposive sampling. Hasil penelitian menunjukkan bahwa
brand loyalty berpengaruh positif dan signifikan terhadap word of mouth, serta
berpengaruh positif dan signifikan terhadap minat beli. Selain itu, word of mouth juga
terbukti berpengaruh positif dan signifikan terhadap minat beli. Temuan lain
mengindikasikan bahwa word of mouth mampu memediasi pengaruh brand loyalty
terhadap minat beli konsumen. Dengan demikian, penelitian ini menegaskan pentingnya
penguatan loyalitas merek dalam meningkatkan rekomendasi konsumen serta mendorong
minat beli. Secara praktis, hasil penelitian dapat menjadi acuan bagi perusahaan dalam
merumuskan strategi pemasaran yang lebih efektif melalui optimalisasi loyalitas merek dan
penyebaran informasi positif dari mulut ke mulut.

Kata Kunci: Brand Loyalty, Word of Mouth, Minat Beli, SEM-PLS



ABSTRACT

This study aims to analyze the influence of brand loyalty on word of mouth and purchase
intention, as well as to examine the mediating role of word of mouth in the relationship
between brand loyalty and purchase intention at UD. Berkat Mulia. The research employed
a quantitative approach using Structural Equation Modeling - Partial Least Square (SEM-
PLS). A total of 100 respondents were selected through purposive sampling. The results
indicate that brand loyalty has a positive and significant effect on word of mouth, and also
positively and significantly affects purchase intention. Furthermore, word of mouth was
found to have a positive and significant influence on purchase intention. The findings also
confirm that word of mouth mediates the relationship between brand loyalty and purchase
intention. Therefore, this study highlights the importance of strengthening brand loyalty to
enhance consumer recommendations and encourage purchase intention. Practically, the
results can serve as a reference for companies in developing more effective marketing
strategies by optimizing brand loyalty and positive word-of-mouth communication.

Keywords: Brand Loyalty, Word of Mouth, Purchase Intention, SEM-PLS
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