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ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui peranan sales marketing dalam 

mempertahankan loyalitas pelanggan korporat pada Hotel Swarna Dwipa 

Palembang. Metode penelitian ini menggunakan metode kualitatif. Data primer 

diperoleh melalui wawancara dengan pihak sales marketing dan pelanggan 

korporat, serta observasi di Hotel Swarna Dwipa Palembang. Data sekunder 

dikumpulkan dari sumber bacaan seperti buku, jurnal, dan penelitian terdahulu. 

Analisis data dilakukan melalui tahapan reduksi data, penyajian data, dan 

penarikan kesimpulan. Hasil penelitian menunjukkan bahwa sales marketing telah 

melakukan berbagai upaya dalam mempertahankan pelanggan seperti melakukan 

promosi secara langsung maupun digital, menjalin komunikasi intensif dengan 

pelanggan korporat, serta memberikan pelayanan personal. Kesimpulan penelitian 

ini menegaskan bahwa loyalitas pelanggan korporat terbentuk melalui hubungan 

jangka panjang yang dijaga oleh sales marketing. Oleh karena itu, hotel perlu 

mengoptimalkan strategi promosi yang lebih spesifik serta meningkatkan kualitas 

fasilitas agar dapat memperkuat loyalitas pelanggan korporat. 

 

Kata kunci : Peranan sales marketing 
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ABSTRACT 

 

This study aims to examine the role of sales marketing in maintaining the loyalty 

of corporate customers at Hotel Swarna Dwipa Palembang. The research method 

used is qualitative. Primary data were obtained through interviews with the sales 

marketing team and corporate customers, as well as observations at Hotel 

Swarna Dwipa Palembang. Secondary data were collected from books, journals, 

and previous studies. Data were analyzed through the stages of data reduction, 

data presentation, and conclusion drawing. The results show that sales marketing 

has carried out various efforts to maintain customer loyalty, such as conducting 

promotions directly and digitally, establishing intensive communication with 

corporate customers, and providing personal services. The findings emphasize 

that corporate customer loyalty is formed through long-term relationships 

maintained by sales marketing. Therefore, the hotel needs to optimize more 

specific promotional strategies and improve service quality to strengthen 

corporate customer loyalty. 

 

Keywords: The role of sales marketing 
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