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ABSTRAK

Penelitian ini bertujuan untuk menganalisis strategi pemasaran digital yang
diterapkan oleh Makna Wedding Palembang dengan pendekatan Integrated
Marketing Communication (IMC), marketing mix 7P, serta marketing communication
mix. Metode penelitian menggunakan pendekatan kualitatif dengan teknik wawancara
mendalam, observasi, dan dokumentasi pada pihak internal Makna Wedding. Hasil
penelitian menunjukkan bahwa Makna Wedding telah memanfaatkan berbagai
elemen pemasaran digital, seperti penggunaan media sosial (Instagram, TikTok,
WhatsApp Business, dan website), promosi berbayar melalui Meta Ads, serta kerja
sama dengan influencer. Penerapan marketing mix 7P (Product, Price, Place,
Promotion, People, Process, Physical Evidence) sudah cukup konsisten, terutama
pada aspek produk, promosi, dan people yang berfokus pada pelayanan personal.
Selain itu, Makna Wedding juga memadukan strategi komunikasi pemasaran terpadu
melalui kombinasi public relations, personal selling, advertising, direct marketing,
dan event marketing, termasuk keterlibatan dalam wedding expo. Kesimpulan
penelitian ini adalah strategi pemasaran digital Makna Wedding efektif dalam
meningkatkan brand awareness dan menarik pelanggan, meskipun masih diperlukan
penguatan dalam optimalisasi website dan pemanfaatan database pelanggan.
Penelitian ini diharapkan dapat menjadi referensi bagi industri jasa pernikahan dalam
mengembangkan strategi pemasaran digital yang relevan dengan kebutuhan pasar
modern.

Kata kunci: Pemasaran Digital, Integrated Marketing Communication, Marketing Mix
7P, Wedding Organizer,Makna Wedding.

 



ABSTRACT

This study aims to analyze the digital marketing strategies implemented by Makna
Wedding Palembang through the approach of Integrated Marketing Communication
(IMC), the marketing mix 7P, and the marketing communication mix. The research
employed a qualitative descriptive method using in-depth interviews, observations,
and documentation involving Makna Wedding’s internal management.The findings
reveal that Makna Wedding has utilized various digital marketing tools, including
social media platforms (Instagram, TikTok, WhatsApp Business, and the official
website), paid promotions through Meta Ads, and collaborations with influencers.
The application of the 7P marketing mix (Product, Price, Place, Promotion, People,
Process, Physical Evidence) has been carried out consistently, particularly in
product development, promotional strategies, and personalized customer service.
Furthermore, Makna Wedding integrates IMC strategies through public relations,
personal selling, advertising, direct marketing, and event marketing, such as
participation in wedding expos. The study concludes that Makna Wedding’s digital
marketing strategy has been effective in enhancing brand awareness and attracting
customers, although further optimization is required in website utilization and
customer database management. This research is expected to serve as a reference for
the wedding organizer industry in developing digital marketing strategies aligned
with modern market needs.

Keywords: Digital Marketing, Integrated Marketing Communication, Marketing Mix
7P, Wedding Organizer, Makna Wedding
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