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ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisis strategi komunikasi pemasaran yang diterapkan oleh 

Gallery Sriwijaya dalam memasarkan produk lokal khas Palembang melalui media sosial 

Instagram. Latar belakang penelitian ini berangkat dari meningkatnya persaingan bisnis fashion 

lokal dan pemanfaatan media sosial sebagai sarana promosi yang efektif di era digital. 

Permasalahan penelitian difokuskan pada bagaimana Gallery Sriwijaya melakukan promosi 

produk lokal, penerapan strategi pemasaran berbasis marketing mix 7P (product, price, place, 

promotion, people, process, physical evidence), serta efektivitas komunikasi pemasaran yang 

dilakukan melalui Instagram. Metode penelitian yang digunakan adalah kualitatif dengan 

pendekatan deskriptif. Data primer diperoleh melalui wawancara, observasi, dan dokumentasi, 

sedangkan data sekunder diperoleh dari buku, jurnal, dan penelitian terdahulu yang relevan. 

Analisis data dilakukan secara deduktif dengan memadukan teori komunikasi pemasaran dan 

pemasaran digital. Hasil penelitian menunjukkan bahwa Gallery Sriwijaya memanfaatkan 

Instagram sebagai media utama dalam mempromosikan produk, dengan memanfaatkan fitur-fitur 

seperti feed, story, reels, dan live streaming. Strategi bauran pemasaran 7P diterapkan secara 

konsisten untuk menarik minat konsumen, di antaranya melalui variasi produk lokal khas 

Palembang, harga kompetitif, promosi kreatif, pelayanan ramah, proses transaksi yang mudah, 

serta bukti fisik berupa kualitas produk dan tampilan toko. Efektivitas komunikasi pemasaran 

terlihat dari meningkatnya jumlah pengikut akun @gallery_sriwijaya serta peningkatan 

penjualan produk. Penelitian ini menyimpulkan bahwa Instagram terbukti menjadi media 

komunikasi pemasaran yang efektif bagi Gallery Sriwijaya dalam meningkatkan brand 

awareness, memperluas jangkauan pasar, serta mendorong loyalitas konsumen. 

 

Kata Kunci: strategi komunikasi pemasaran, Instagram, marketing mix 7P, Gallery Sriwijaya, 

media sosial. 

 



ABSTRACT 

 

This study aims to analyze the marketing communication strategy implemented by Gallery 

Sriwijaya in promoting local Palembang fashion products through Instagram. The background of 

this research arises from the increasing competition in the local fashion industry and the growing 

use of social media as an effective promotional tool in the digital era. The research focuses on 

how Gallery Sriwijaya promotes its local products, applies the marketing mix 7P strategy 

(product, price, place, promotion, people, process, physical evidence), and evaluates the 

effectiveness of marketing communication through Instagram. This study employs a qualitative 

method with a descriptive approach. Primary data were collected through interviews, 

observation, and documentation, while secondary data were obtained from books, journals, and 

relevant previous studies. Data analysis was conducted deductively by combining marketing 

communication theories and digital marketing concepts. The findings reveal that Gallery 

Sriwijaya utilizes Instagram as the main platform for promoting its products by leveraging 

features such as feed, stories, reels, and live streaming. The marketing mix 7P strategy is 

consistently applied to attract customers, including diverse local Palembang products, 

competitive pricing, creative promotion, friendly service, simple transaction processes, and 

physical evidence in the form of product quality and store display. The effectiveness of 

marketing communication is reflected in the increasing number of followers on the 

@gallery_sriwijaya account and the growth in product sales. This study concludes that Instagram 

serves as an effective marketing communication medium for Gallery Sriwijaya to enhance brand 

awareness, expand market reach, and foster customer loyalty. 

 

Keywords: marketing communication strategy, Instagram, marketing mix 7P, Gallery Sriwijaya, 

social media. 
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