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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh internal marketing terhadap
kinerja pemasaran yang dimediasi oleh keunggulan bersaing disentra industri
bukit asam. Objek Penelitian ini dilakukan di Sentra Industri Bukit Asam.
Penelitian ini menggunakan pendekatan kuantitatif dengan metode survei.
Populasi penelitian adalah seluruh konsumen PT Bukit Asam yang berjumlah 63
orang, dengan teknik pengambilan sampel jenuh (sensus). Analisis data dilakukan
menggunakan metode Structural Equation Modeling (SEM-PLS). Berdasarkan
hasil penelitian, dapat disimpulkan bahwa Internal Marketing berpengaruh positif
dan signifikan terhadap Kinerja Pemasaran, Internal Marketing berpengaruh
positif dan signifikan terhadap Keunggulan Bersaing, Keunggulan Bersaing tidak
berpengaruh signifikan terhadap Kinerja Pemasaran, Keunggulan Bersaing tidak
memediasi pengaruh Internal Marketing terhadap Kinerja Pemasaran buat dalam
bentuk paragraf Kata Kunci: Customer Relationship Management (CRM),
Kualitas Pelayanan Loyalitas Konsumen, Kepuasan Konsumen.

Kata Kunci: Internal Marketing, Kinerja Pemasaran, Keunggulan Bersaing
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ABSTRACT

This study aims to analyze the influence of internal marketing on marketing
performance, mediated by competitive advantage, in the Bukit Asam industrial
center. The research was conducted at the Bukit Asam Industrial Center. This
study used a quantitative approach with a survey method. The study population
was all 63 PT Bukit Asam customers, using a census sampling technique. Data
analysis was conducted using the Structural Equation Modeling (SEM-PLS)
method. Based on the results, it can be concluded that internal marketing has a
positive and significant effect on marketing performance, internal marketing has a
positive and significant effect on competitive advantage, competitive advantage
has no significant effect on marketing performance, and competitive advantage
does not mediate the effect of internal marketing on marketing performance. The
text is presented in paragraph form. Keywords: Customer Relationship
Management (CRM), Service Quality, Customer Loyalty, Customer Satisfaction.

Keywords: Internal Marketing, Marketing Performance, Competitive Advantage
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