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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh digital marketing, harga
terhadap loyalitas konsumen di mediasi brand image pada konsumen aplikasi shopee
food di palembang. Objek penelitian aplikasi shopee food di palembang. Metode
penelitian yang digunakan adalah pendekatan kuantitatif, dengan populasi sampel
sebanyak 155, dengan teknik analisis Structural Equation Modeling (SEM) berbasis
Partial Least Square (PLS). Data dikumpulkan melalui penyebaran kuesioner kepada
responden yang merupakan konsumen aktif pada objek penelitian. Berdasarkan hasil
penelitian, digital marketing dan harga memiliki pengaruh signifikan langsung
terhadap loyalitas konsumen Shopee Food di Palembang, digital marketing tidak
berpengaruh signifikan terhadap brand image, harga berpengaruh signifikan terhadap
brand image. Brand image tidak memiliki pengaruh signifikan terhadap loyalitas, dan

juga tidak memediasi pengaruh digital marketing maupun harga terhadap loyalitas.

Kata Kunci: Digital Marketing, Harga, Loyalitas Konsumen, Brand Image



ABSTRACT

This study aims to analyze the influence of digital marketing and price on consumer
loyalty, mediated by brand image among Shopee Food app consumers in Palembang.
The research object was the Shopee Food app in Palembang. The research method
used was a quantitative approach, with a sample population of 155, using Structural
Equation Modeling (SEM) analysis techniques based on Partial Least Squares (PLS).
Data were collected through questionnaires distributed to respondents who were
active consumers of the study. Based on the research results, digital marketing and
price have a direct, significant influence on Shopee Food consumer loyalty in
Palembang. Digital marketing has no significant effect on brand image, and price has
a significant effect on brand image. Brand image does not have a significant effect on

loyalty, and it also does not mediate the influence of digital marketing or price on

loyalty.

Keywords : Digital Marketing, Price;, Consumer ~Loyalty, Brand Image
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