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ABSTRAK 

Penelitian ini bertujuan untuk menganalisis pengaruh Green Marketing terhadap 

keputusan pembelian pegawai PT Bukit Asam, Tbk. Objek penelitian di PT. Bukit 

Asam, Tbk. Metode penelitian yang digunakan adalah pendekatan kuantitatif, 

dengan populasi sebesar 103 dan sampel sebanyak 103 dengan penentuan sampel 

menggunakan sampel jenuh, dengan teknik analisis Structural Equation Modeling 

(SEM) berbasis Partial Least Square (PLS). Data dikumpulkan melalui penyebaran 

kuesioner kepada responden yang merupakan konsumen aktif pada objek 

penelitian. Hasil penelitian menunjukkan bahwa hanya Green Product yang 

berpengaruh signifikan dan positif terhadap keputusan pembelian, sementara Green 

Price, Green place, dan Green Promotion tidak berpengaruh signifikan. Hal ini 

menegaskan bahwa kualitas dan atribut ramah lingkungan pada produk menjadi 

faktor utama dalam mendorong keputusan pembelian, sedangkan harga, distribusi, 

dan promosi ramah lingkungan belum mampu memberikan pengaruh yang kuat. 

 

Kata Kunci: Green Marketing, Green Product Green Price, Green place, Green 

Promotion, Keputusan Pembelian 
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ABSTRACT 

This study aims to analyze the influence of Green Marketing on purchasing 

decisions of PT Bukit Asam, Tbk. employees. The research object is PT Bukit Asam, 

Tbk. The research method used is a quantitative approach, with a population of 

103 and a sample of 103, determined using saturated sampling, using Structural 

Equation Modeling (SEM) analysis techniques based on Partial Least Squares 

(PLS). Data were collected through questionnaires distributed to respondents who 

were active consumers of the research object. The results show that only Green 

Product has a significant and positive influence on purchasing decisions, while 

Green Price, Green place, and Green Promotion have no significant influence. 

This confirms that quality and environmentally friendly attributes of the product 

are the main factors driving purchasing decisions, while price, distribution, and 

environmentally friendly Promotion have not been able to exert a strong influence. 

 

Keywords :  Green Marketing, Green Product, Green Price, Green place, 

Green Promotion, Purchasing Decisions 
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