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ABSTRAK 

Penelitian ini bertujuan untuk menganalisis Pengaruh Kualitas Produk, E-WOM, 

Brand Image terhadap Keputusan Pembeli dengan Prince Discount sebagai Variabel 

Moderating. Penelitian ini mengbahas upaya memperlancar bisnis online yang sedang 

dikembangkan saat ini guna menunjang pencapaian target penjualan yang lebih 

optimal pada tokoh online Aldes Watch. Dengan menggunakan pendekatan kuantitatif. 

Dengan Jumlah sampel penelitian ini 72 konsumen dari Toko Online Aldes Watch. 

Teknik analisis data menggunakan PLS adalah model Structural Equation Modeling 

(SEM). Hasil penelitian menunjukkan terdapat pengaruh kualitas produk terhadap 

keputusan pembeli, terdapat pengaruh E-WOM terhadap keputusan pembeli, terdapat 

pengaruh brand image terhadap keputusan pembeli, terdapat pengaruh kualitas produk 

terhadap Keputusan Pembeli di Moderating oleh Price Discount, terdapat pengaruh E-

WOM terhadap Keputusan Pembeli di Moderating oleh Price Discount, terdapat 

pengaruh Brand Image terhadap Keputusan Pembeli di Moderating oleh Price 

Discount dengan semua hipotesis diterima.  

 

Kata kunci : Kualitas Produk, E-WOM, Brand Image,  Keputusan Pembeli,  Prince 

Discount 
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ABSTRACT 

This research aims to analyze the influence of product quality, E-WOM, brand image 

on buyer decisions with Prince Discount as a moderating variable. This research 

discusses efforts to streamline online businesses that are currently being developed to 

support the achievement of more optimal sales targets for Aldes Watch online figures. 

By using a quantitative approach. The sample size for this study was 72 consumers 

from the Aldes Watch Online Store. The data analysis technique using PLS is the 

Structural Equation Modeling (SEM) model. The research results show that there is an 

influence of product quality on buyers' decisions, there is an influence of E-WOM on 

buyers' decisions, there is an influence of brand image on buyers' decisions, there is 

an influence of product quality on buyers' decisions moderated by Price Discount, 

there is an influence of E-WOM on buyers' decisions in Moderating by Price Discount, 

there is an influence of Brand Image on Buyer Decisions in Moderating by Price 

Discount with all hypotheses accepted.  

 

Keywords: Product Quality, E-WOM, Brand Image, Buyer Decision, Prince Discount 
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