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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui strategi pembuatan konten di 

Instagram dalam upaya branding Universitas Bina Darma melalui akun resmi 

@pmb_univ.binadarma. Penelitian menggunakan metode deskriptif kualitatif 

dengan teknik pengumpulan data berupa observasi, wawancara, dan dokumentasi. 

Informan penelitian terdiri dari Manajer Marketing, Staff Marketing, dan 

mahasiswa magang yang terlibat langsung dalam pengelolaan konten media sosial 

Penerimaan Mahasiswa Baru (PMB) Universitas Bina Darma. Penelitian ini 

menggunakan teori AAKR (Awareness, Attention, Knowledge, Response) dan teori 

komunikasi kreatif sebagai landasan analisis. Hasil penelitian menunjukkan bahwa 

strategi pembuatan konten dilakukan melalui perencanaan materi promosi, 

penentuan target audiens, pembuatan desain visual yang menarik, serta konsistensi 

jadwal unggahan. Konten yang dipublikasikan berupa informasi penerimaan 

mahasiswa baru, promosi beasiswa, fasilitas kampus, program studi, dan berbagai 

promo biaya pendidikan. Pemanfaatan fitur Instagram seperti reels, story, polling, 

dan direct message mampu meningkatkan interaksi serta engagement audiens. 

Strategi tersebut dinilai efektif dalam membangun citra positif Universitas Bina 

Darma dan memperluas jangkauan promosi kepada masyarakat luas, khususnya 

calon mahasiswa baru. 

Kata Kunci: Strategi Konten, Instagram, Branding, Media Sosial, Universitas Bina 

Darma. 
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ABSTRACT 

This study aims to determine the content creation strategy on Instagram as an 

effort to strengthen the branding of Bina Darma University through the official 

account @pmb_univ.binadarma. The research employed a descriptive qualitative 

method with data collection techniques including observation, interviews, and 

documentation. The informants consisted of the Marketing Manager, Marketing Staff, 

and internship students directly involved in managing the social media content of the 

New Student Admission Unit (PMB) at Bina Darma University. This study applied 

the AAKR theory (Awareness, Attention, Knowledge, Response) and creative 

communication theory as the analytical framework. The results showed that the 

content creation strategy was implemented through promotional planning, audience 

targeting, attractive visual design creation, and consistent posting schedules. The 

published content included information about new student admissions, scholarship 

promotions, campus facilities, study programs, and tuition discount promotions. The 

utilization of Instagram features such as reels, stories, polls, and direct messages 

successfully increased audience interaction and engagement. These strategies were 

considered effective in building a positive image of Bina Darma University and 

expanding promotional reach to the public, especially prospective students. 

Keywords: Content Strategy, Instagram, Branding, Social Media, Bina Darma 

University. 
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